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Abstract: Local Action Groups (LAGS) are cross-sectoral, area-based partnerships of local
stakeholders working for social and economic development in functional regions. Their main
task is to redistribute public aid funds as part of grant competitions for grassroots initiatives
of local social organizations, farmers, entrepreneurs and local government institutions. LAGs
can also play an important role in developing local food markets. The main aim of this
research was to establish the extent to which LAGs promote local food products related to
short food supply chains through their home websites. The authors have analyzed the
websites of LAGs from two regions of Poland: Lower Silesia and Lesser Poland in an attempt
to establish whether they contain permanently posted content related to offering and
promoting local products (including traditional ones). Research has shown that almost half
of all LAGs surveyed (47%) do not promote local products on their websites. However,
examples of good practices indicate that they have the potential to carry out such tasks.
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1. Introduction

Cross-sectoral territorial partnerships referred to as Local Action Groups (hereinafter:
LAGSs) support the socio-economic development and activity of inhabitants in functional
rural and fishing regions (Biczkowski, 2020; Furmankiewicz et al., 2021a; Moseley, 2003;
Phillipson & Symes, 2015), as well as in cities and urban districts (Panciszko, 2020; Servillo &
De Bruijn, 2018). The idea has been developed in the European Union (EU) since the 1990s
(Barke & Newton, 1994; Lacquement et al., 2020), while in Poland they began to be established
after the state's accession to the EU in 2004, initially as part of the LEADER+ Pilot Programme
(Furmankiewicz et al., 2015; Zajda, 2014). According to Polish law, LAGs constitute a legal
form of association. Within their ranks, residents, representatives of social organizations,
local companies, local governments and other institutions are responsible for the preparation
of territorial development strategies. After their approval, LAGs receive EU funds for the
organization of local grant competitions for farmers, entrepreneurs, social organizations and
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public institutions, as part of Community-Led Local Development (hereinafter: CLLD)
(Furmankiewicz et al., 2021b; Rodriguez et al., 2019; Servillo & De Bruijn, 2018). Financial
support under the CLLD may be obtained, among others, for projects by local stakeholders
in the field of small processing, networking in the field of creating short supply chains and
local markets, as well as promotional and marketing activities (Ministerstwo Infrastruktury
i Rozwoju, 2014). Also, LAGs as associations can undertake their own activities and
implement projects with the use of various funds available to non-governmental
organizations. Among the diverse spectrum of local issues tackled by these organizations
there is also the question of developing local agricultural markets, undertaking action aimed
at developing short food supply chains and promoting the local product, both in terms of
producing food and crafts (Cube Group, 2022; Jasinski & Rzytki, 2007; Ruszkai et al., 2021).
These products often represent unique local features resulting from long-term historical and
cultural traditions, and are part of the region's offer directed at tourists (Furmankiewicz &
Trnkova, 2022; Jasinski & Rzytki, 2007). 324 LAGs have been operating in Poland between
the years 2015-2023 (within the 2014-2020 UE Programming Period). LAGs are required to
maintain their own websites as platforms for information regarding their activities and the
competitions they organize (Cejudo-Garcia et al., 2022; Ruszkai et al., 2021).

The aim of our research was to determine to what extent do the LAGs from two regions
of Poland (Lower Silesia and Lesser Poland) promote local (and traditional) products by
small producers based in their area of operation through their websites, thus contributing to
the development of short food supply chains.

2. Local Products in Short Food Supply Chains

The desire to shorten food supply chains in order to reduce the costs resulting from
transport and brokerage is not a new economic trend. For most of human history fulfilling
nutritional needs was pursued through traditional means, involving direct contact between
the producer and the consumer (Chaturvedi et al., 2014). Unfortunately, in recent decades, as
a result of the intensifying and uncontrolled processes of globalization and concentration of
land and capital, strong price competition and the industrialization of agriculture, the world
is dealing with unsustainable development in the agri-food sector (Raftowicz, 2022).
A manifestation of this is the currently dominant form of food distribution, based on long
(often global) supply chains, which generates negative economic, social and environmental
effects in the development of many traditional rural areas. Hence, the end of the 20th century
saw an increased interest in the development of alternative supply chains which emphasized
the promotion of local sales and the restoration of beneficial relations between food
producers and consumers, taking into consideration the principle of sustainable
development (Brunori, 2007; Goodman, 2003; Gorynska-Goldmann, 2019; Marsden et al.,
2002; Ploeg van der & Frouws, 1999; Ricketts Hein et al., 2006). These issues have also been
reflected in the EU policy, where the shortening of food supply chains has been included in
the European Green Deal initiative for a sustainable economy, which is expected to establish
new directions for development by the year 2050 (Kapata, 2022b; Poponi et al., 2021). The
Farm to Fork (F2F) Strategy published in 2020 has also outlined a vision for the future of the
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agri-food sector in EU (Schebesta & Candel, 2020). The implementation of this strategy will
depend to a large extent on local capacity for cross-sectoral cooperation in the implementation
of sustainable agriculture, including support for short supply chains (Poponi et al., 2021).

The idea behind short food supply chains is for the process of supplying agri-food
products to be pursued with respect to the principles of sustainable development, which is
based on three types of proximity: (1) physical — meaning local sales, (2) organizational —
aimed at reducing the number of links in the supply chain and (3) social — consisting in
constant communication and diffusion of knowledge between the producer and the
consumer (based on trust), which is associated with the presence of social capital (Evola et
al., 2022; Kapata, 2022a; Malak-Rawlikowska et al., 2019; Raftowicz, 2022).

A key element of short food supply chains is their local character (Kalfagianni & Skordili,
2019; Morris & Buller, 2003). A product is local or regional when food is produced, processed,
marketed and consumed in a designated geographical area, while the product itself has
unique characteristics, such as: taste, freshness, high quality, cultural identity, local tradition,
local speciality, environmental value, health benefits or compliance with the conditions of
sustainable production (Bresso, 2011).

For the offer of local products and short food supply chains to function efficiently, there
is a need for cooperation between various local stakeholders, including those from rural and
surrounding urban areas (Dani, 2015; Kachniarz & Raftowicz, 2020; Skrzypczynski et al.,
2021; Strus et al., 2020). A significant impact on the functioning of short food supply chains
(apart from networks of producers and sellers) is exerted by non-governmental organizations
— including LAGs, which develop strategies for implementing local initiatives and often
support or develop the functioning of local supply chains from producer to consumer in their
area of operation (Cube Group, 2022; Ruszkai et al., 2021).

3. Methodology

The analysis covered 17 LAGs with their seats located in the province (voivodeship -
self-governing region) of Lower Silesia (Dolny Slask) and 32 LAGs with seats located in the
province of Lesser Poland (Matopolska) (Figure 1). In both these provinces tourism and
agritourism are an important sector of the economy, fervently pursued especially in
mountainous border areas (Potocki et al., 2014; Przybyla & Kulczyk-Dynowska, 2019;
Stacherzak & Hetdak, 2019; Wieckowski, 2010), which favours the sale of local traditional
products. To a large extent, local governments and LAGs from both provinces also benefit
from EU funds (Biczkowski et al., 2021; Kachniarz et al., 2019).

The first stage of the analysis involved an inventory of LAG websites, which were then
subjected to a standard content analysis (Neuendorf, 2002). Efforts were made to answer the
following research questions:

o Does the LAG promote local products on its websites?

¢ If so, how many local producers from its area are promoted by the LAG?

e Was there a catalogue available for download on the website in the form of a document
with product photos and contact details enabling contact with this manufacturer?
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o Does the website link to other websites of local producers?

o Does it have its own local product certificate with a logo, awarded to local products of
consistent quality?

o Does it have its own online store that allows the customer to buy goods from local
producers?

o Ifit has an online store, how many products can be purchased there?

LEGEND

- LAGs in Lower Silesia
- LAGs in Lesser Poland
E other rural LAGs in Poland

|:| regional boundaries

Figure 1. Territorial range of LAGs covered by the research in Lower Silesia (Dolny Slask) and Lesser
Poland (Matopolska). Note: LAG borders do not coincide with the borders of regions. Source: authors'
own elaboration

The analysis took into account only information from LAG websites in the form of
permanent subpages or additional websites to which the LAG home websites referred, but
which were clearly described as promoting local products and maintained by a given LAG.
One-time information provided in the news section that appeared temporarily, about local
fairs, producers, local promotional events taking place at a given time was not taken into
account, as it did not enable a permanent search for products by a potential local or external
customer, who could read the information on the website at any time. The analysis was
carried out in the first half of 2022.

The analysis included only food products that can be purchased on the spot from the
producer, in local retail and catering outlets or by mail order. For example, highlighted
recipes for local dishes for self-preparation were not taken into account.

4. Results

The promotion of local products, usually sold within the framework of short supply
chains, was regularly conducted on the analysed websites of 11 LAGs from Lower Silesia
(64% of the existing total) and 15 LAGs from Lesser Poland (46%) (Figure 2). The websites
listed either specific products or manufacturers who often offered several products.
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LAGs in Lower Silesia LAGs in Lesser Poland

= Promote
= Do not promote

Figure 2. Number of LAGs from the Lower Silesia and from Lesser Poland provinces, which
consistently promoted local food producers on their websites. Source: authors' own elaboration

® Promote

= Do not promote

The most frequently promoted products included vegetable and fruit preserves, honey,
bakery products, confectionery, sometimes delicatessen products such as dumplings, less
often local wines. The LAGs from Lower Silesia which promoted a local product, listed
between 4 and 37 producers along with their products. LAGs from Lesser Poland — between
3 and 23 producers along with their products. In six LAGs in Lower Silesia local products
(dishes) were promoted in eating establishments, while in the Lesser Poland —in seven LAGs.
Five LAGs from Lower Silesia and a single LAG from Lesser Poland offered direct links to
the homepages of the local producers they promoted.

Various types of catalogues listing producers or local products were offered for
download by nine LAGs from Lower Silesia (52%) and another nine from Lesser Poland (only
28% of all LAGs from this province) (Figure 3). Most often these catalogues were prepared in
the form of a document in the Adobe pdf format and printed in colour. They usually included
not only food products but also crafts, and often also local services. The catalogues enabled
direct contact with the producer in order to purchase their products.

LAGs in Lower Silesia LAGs in Lesser Poland

® Share catalogue m Share catalogue
= Do not share ® Do not share
catalogue catalogue

Figure 3. Number of LAGs from Lower Silesia and from Lesser Poland, which made available on their
websites a catalogue of local products in the form of a document file. Source: authors' own elaboration

Some of the surveyed LAGs reported on their websites that they had organized
certification procedures for a local product from their area of activity, which usually made
use of a special promotional logo (Figure 4). In Lower Silesia, six LAGs informed about
having granted a local product certificate (35%), just as six LAGs from Lesser Poland (only
about 19% of LAGs operating there). In Lower Silesia, from 3 to 31 local food products were
certified, while in the province of Lesser Poland from 3 to 22 such products.
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Figure 4. Number of LAGs from the Lower Silesia and from the Lesser Poland which informed on their
websites about having granted a local product certificate with its own logo. Source: authors' own
elaboration

In Lower Silesia the largest number of certified food products were offered on the local
market by the ”Slezanie” LAG, the “LAG for sustainable development of the municipalities
of Katy Wroctawskie, Kobierzyce, Siechnice, Zérawina, Domaniéw - Leader A4” and
”Partnerstwo Doliny Baryczy (Partnership for the Barycz Valley)”. For example, the
Partnership for the Barycz Valley has developed the local brand “Dolina Baryczy Poleca
(Recommended by the Barycz Valley)” (Figure 5). It is one of the better functioning territorial
partnerships located in a fishing region (Glinka, 2015; Raftowicz et al., 2021; Tokarczyk-
Dorociak et al., 2016). The products are promoted on the LAG's website, where one can find
a description of each product, including its distinguishing features, how friendly it is towards
the environment and the customer, as well as information on wholesale and retail sales
(including the manufacturer's contact details). The producer can directly apply for a slot in
the ”Products and services from the Barycz Valley region database”, free of charge.
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WY CARZENIA | | FUBLIKACIE ECHEIE

Najwieksza baza aktualnych
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z Doliny Baryczy

Produlkty z Doliny Baryezy Uslugi z Doliny Baryezy

RYEWE  MIERME  HWABIAL  OLENE FOTRAWY RERCOAEES MCLEGH GASTROR SERREAC I EDWMAC A PRILYY HAATURAL
Mk s HE
IME TWRYSTYCD

Ustugi Dolina Barvczy Poleca

" o g ]
Jabtka - Gospodarsowe Sadownicze Miady | produkty pszczele - Cospodarctwe

DCromitl Campus Domastawice Restaurac)z “"Lide" wAntoninie
Ciominik Fochedylz Pasieczne Gucio : *

Figure 5. Screenshot of a fragment of the webpage promoting local products with the “Recommended
by the Barycz Valley” certificate (accessed 1/12/2022).
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In Lesser Poland the highest number of certified local products was offered by the Carp
Valley LAG Association and the Raba Valley Association LAG.

Only two LAGs from Lower Silesia have set up an online store with the possibility of
direct mail order sales: the ”Partnerstwo Ducha Gor (Mountain Spirit Partnership)” LAG and
the “Kraina Legdéw Odrzanskich (Land of Odra River Riparian Forests)” LAG. Unfortunately,
the first organization offered only four food products (honey and juice), while the second one
restricted their offer to several pre-prepared sets of products.

5. Discussion and Conclusions

The surveyed LAGs from two Polish provinces, with a few exceptions, have managed
the promotion for the local products market on their websites relatively poorly, focusing on
their main task of redistributing funds for local activities on the basis of organized grant
competitions. One interesting initiative aimed at developing local agricultural markets is the
certification of quality local products, which receive a distinctive logo signifying the area of
their production and thus providing additional recognition. This increases the chances of
small producers (including farmers) of selling this type of products and thus aids them in the
earning of their income and improving their quality of life.

It is important to note that the authors of this study evaluated the permanent offers of
local products on LAG websites and did not comprehensively analyze the implementation of
local projects in the field of short food chain development. The latter issue might actually
attract greater interest, but the surveyed websites provide little to no information which
would contribute to its analysis.

LAGs are bottom-up initiatives of residents, local organizations and companies, as well
as local governments. Their joint involvement in the promotion of local, often traditional
products manufactured in non-industrial quantities, can be of great importance for the
creation of local cooperation networks that will help to increase the income of people engaged
in agricultural activity and small entrepreneurs. The promotion of these products is of great
importance for popularizing the idea of short food chains — with food sold on the market to
local residents and tourists. These activities can be of great importance in the social
dimension, stimulating the activity of the local community (including farmers and owners of
farm involved in agritourism). It is also a viable source of local food security in the event of
global supply network crises.

Overall, it can be summed up that the analysed LAG websites (with a few exceptions)
are generally of limited significance in the process of promoting local agricultural markets.
This may result from them being short-staffed (LAGs usually employ at most a few full-time
employees) and from the fact that the LAGs themselves have to obtain funds for promotional
activities from other grant competitions or from contributions by local food producers and
processors. One can also wonder what format of a dedicated website would be most suitable
for the promotion of the local products of a given region among different types of users
(tourists, residents) and whether LAG websites are the best place for this type of promotion.
This is a broader problem that is not considered in this paper. Examples of good practice from
the most active LAGs show that these organizations have a certain potential in developing

189



the sale of local products within short supply chains (Cube Group, 2022), it is just that it is
not fully utilized. It is recommended to prepare funds for LAGs and other local stakeholders
for projects involving the promotion and development of local product sale within short
supply chains, including the employment of additional staff responsible for the
organizational dimension of the undertaking.

Acknowledgments: The research was carried out at the Wroctaw University of Environmental and Life Sciences
(Poland) as part of an operation entitled: ”’1QSell: Organizational innovations for the development of short food supply
chains” (Contract No. 00039.DDD.6509.00126.2019.01). Translated by R. Chytrowski.

Conflict of interest: none

References

Barke, M., & Newton, M. (1994). A new rural development initiative in Spain: the European Community's 'Plan
LEADER'. Geography, 79(4), 366-371.

Biczkowski, M. (2020). LEADER as a mechanism of neo-endogenous development of rural areas: the case of
Poland. Miscellanea Geographica — Regional Studies on Development, 24(4), 232-244.
https://doi.org/10.2478/mgrsd-2020-0041

Biczkowski, M., Jezierska-Thdole, A., & Rudnicki, R. (2021). The Impact of RDP Measures on the Diversification
of Agriculture and Rural Development—Seeking Additional Livelihoods: The Case of Poland. Agriculture,
11(3), 253. https://doi.org/10.3390/agriculture11030253

Bresso, M. (2011). Opinion of the Committee of the Regions on ‘Local food systems’ (outlook opinion 2011/C
104/01). Official Journal of the European Union, C104(1), 1-6. https://eur-
lex.europa.eu/LexUriServ/LexUriServ.do?uri=0J:C:2011:104:0001:0006:EN:PDF

Brunori, G. (2007). Local food and alternative food networks: a communication perspective. Anthropology of Food,
S2, 1-18. https://doi.org/10.4000/aof.430

Cejudo-Garcia, E., Navarro-Valverde, F., & Cafiete-Pérez, J. A. (2022). Who Decides and Who Invests? The Role
of the Public, Private and Third Sectors in Rural Development according to Geographical Contexts: The
LEADER Approach in Andalusia, 2007-2015. Sustainability, 14, 3853. https://doi.org/10.3390/su14073853

Chaturvedi, A., Armstrong, B., & Chaturvedi, R. (2014). Securing the food supply chain: understanding complex
interdependence through agent-based simulation. Health and Technology, 4(2), 159-169.
https://doi.org/10.1007/s12553-014-0086-7

Cube Group. (2022). Dobre praktyki majgce wpltyw na rozwoj obszaréw wiejskich. Przykiady operacji zrealizowanych w
ramach planu operacyjnego Krajowej Sieci Obszaréw Wiejskich. Ministerstwo Rolnictwa i Rozwoju Wsi,
Departament Pomocy Technicznej.

Dani, S. (2015). Food Supply Chain Management and Logistics: From Farm to Fork. Kogan Page.

Evola, R. S., Peira, G., Varese, E., Bonadonna, A., & Vesce, E. (2022). Short Food Supply Chains in Europe:
Scientific Research Directions. Sustainability, 14(6), 3602. https://doi.org/10.3390/su14063602

Furmankiewicz, M., Hewitt, R. J., Kapusta, A., & Solecka, I. (2021a). Climate Change Challenges and
Community-Led Development Strategies: Do They Fit Together in Fisheries Regions? Energies, 14(20), 6614.
https://doi.org/10.3390/en14206614

Furmankiewicz, M., Janc, K., & Macken-Walsh, A. (2021b). Implementation of the EU LEADER programme at
member-state level: Written and unwritten rules of local project selection in rural Poland. Journal of Rural
Studies, 86, 357-365. https://doi.org/10.1016/j.jrurstud.2021.05.020

Furmankiewicz, M., Knie¢, W., & Atterton, J. (2015). Rural governance in the new EU member states: The
experience of the Polish LEADER+ Pilot Programme (2004-2008). In J. Bucek & A. Ryder (Eds.), Governance
in Transition (pp. 133-153). Springer Geography. https://doi.org/10.1007/978-94-007-5503-1_7

Furmankiewicz, M., & Trnkova, G. (2022). Cross-border Cooperation Between Local Action Groups from Poland
and the Czech Republic: Three Case Studies. Hradec Economic Days, 12(1), 210-221.
https://doi.org/10.36689/uhk/hed/2022-01-020

Glinka, K. (2015). Place product in the promotion of communes — the case of the Milicz carp and the Barycz
Valley. Journal of Education Culture and Society, 6(2), 411-424. https://doi.org/10.15503/jecs20152.411.424

190



Goodman, D. (2003). The quality ‘turn’ and alternative food practices: reflections and agenda. Journal of Rural
Studies, 19(1), 1-7. https://doi.org/10.1016/S0743-0167(02)00043-8

Gorynska-Goldmann, E. (2019). Barriers to the Development of Consumption Sustainability: The Consumers'
Perspective on the Food Markets. Hradec Economic Days, 9(1), 243-251.
https://doi.org/10.36689/uhk/hed/2019-01-024

Jasinski, J., & Rzytki, M. (2007). LEADER+ narzedziem rozwoju rynku produktéw regionalnych i tradycyjnych.
Kwartalnik LEADER, 3, 22-23.

Kachniarz, M., & Raftowicz, M. (2020). The institutional model of local food market organization with the
participation of local government. In P. Slavickova & J. Stoklasa (Eds.), KNOWCON 2020. Knowledge on
Economics and Management. Conference Proceedings. (pp. 59-65). Palacky University Olomouc.
https://doi.org/10.5507/ff.20.24457987

Kachniarz, M., Szewranski, S., & Kazak, J. (2019). The Use of European Funds in Polish and Czech
Municipalities. A Study of the Lower Silesia Voivodship and Hradec Kralove Region. IOP Conference Series:
Materials Science and Engineering, 471, 112047. https://doi.org/10.1088/1757-899X/471/11/112047

Kalfagianni, A., & Skordili, S. (Eds.). (2019). Localizing global food: Short food supply chains as responses to agri-food
system challenge. Routledge. https://doi.org/10.4324/9780429449284

Kapata, A. M. (20223). Legal Instruments to Support Short Food Supply Chains and Local Food Systems in
France. Laws, 11(2), 21. https://doi.org/10.3390/laws11020021

Kapata, A. M. (2022b). Legal status of farmers involved in short food supply chains, a comparative study. Review
of European and Comparative Law, 48(1), 43-65. https://doi.org/10.31743/recl.12317

Lacquement, G., Chevalier, P., Navarro, F., & Cejudo, E. (2020). Public Action and Territorial Development: The
LEADER Approach in the Recomposition of Rural Spaces in Languedoc-Roussillon (France) and Andalusia
(Spain). In E. Cejudo & F. Navarro (Eds.), Neoendogenous Development in European Rural Areas. Results and
Lessons (pp. 63-86). Springer Nature Switzerland AG. https://doi.org/10.1007/978-3-030-33463-5_4

Malak-Rawlikowska, A., Majewski, E., Was, A., Borgen, S. O., Csillag, P., Donati, M., Freeman, R., Hoang, V.,
Lecoeur, J.-L., Cecilia Mancini, M., Nguyen, A., Saidi, M., Tocco, B., Térok, A., Veneziani, M., Vittersg, G.,
& Wavresky, P. (2019). Measuring the Economic, Environmental, and Social Sustainability of Short Food
Supply Chains. Sustainability, 11(15), 4004. https://doi.org/10.3390/su11154004

Marsden, T., Banks, J., & Bristow, G. (2002). Food supply chain approaches: Exploring their role in rural
development. Sociologia Ruralis, 40(4), 424-438. https://doi.org/10.1111/1467-9523.00158

Ministerstwo Infrastruktury i Rozwoju. (2014). Zasady realizacji instrumentu ""Rozwdj lokalny kierowany przez
spofecznosc' w Polsce. Ministerstwo Infrastruktury i Rozwoju.
http://www.rpo.wzp.pl/sites/default/files/zasady_realizacji_rlks_02042014.pdf

Morris, C., & Buller, H. (2003). The local food sector: A preliminary assessment of its form and impact in
Gloucestershire. British Food Journal, 105(8), 559-566. https://doi.org/10.1108/00070700310497318

Moseley, M. J. (Ed.). (2003). Local Partnerships for Rural Development. The European Experience. CABI Publishing.
https://doi.org/10.1079/9780851996578.0000

Neuendorf, K. A. (2002). The Content Analysis Guidebook (2nd ed). Sage Publications.

Panciszko, B. (2020). Urban and Rural Local Action Groups in the Kuyavian-Pomeranian Voivodeship. Polish
Political Science Review, 8(2), 47-69. https://doi.org/10.2478/ppsr-2020-0015

Phillipson, J., & Symes, D. (2015). Finding a Middle Way to Develop Europe’s Fisheries Dependent Areas: The
Role of Fisheries Local Action Groups. Sociologia Ruralis, 55(3), 343-359. https://doi.org/10.1111/soru.12098

Ploeg van der, J. D., & Frouws, J. (1999). On power and weakness, capacity and impotence: Rigidity and flexibility
in food chains. International Planning Studies, 4(3), 333-347. https://doi.org/10.1080/13563479908721746

Poponi, S., Arcese, G., Mosconi, E. M., Pacchera, F., Martucci, O., & ElImo, G. C. (2021). Multi-Actor Governance
for a Circular Economy in the Agri-Food Sector: Bio-Districts. Sustainability, 13(9), 4718.
https://doi.org/10.3390/su13094718

Potocki, J., Kachniarz, M., & Piepiora, Z. (2014). Sudetes — cross-border region? Hradec Economic Days, 4(2), 191-200.
https://uni.uhk.cz/hed/site/assets/files/1049/proceedings_2014 5.pdf

Przybyla, K., & Kulczyk-Dynowska, A. (2019). Transformations of Tourist Functions in Urban Areas
Territorially Linked with National Parks. IOP Conference Series: Materials Science and Engineering, 471,
112038. https://doi.org/10.1088/1757-899X/471/11/112038

Raftowicz, M. (2022). Uwarunkowania rozwoju krétkich fasicuchéw dostaw zywnosci. Wydawnictwo Uniwersytetu
Przyrodniczego we Wroctawiu.

191



Raftowicz, M., le Gallic, B., Kalisiak-Medelska, M., Rutkiewicz, K., & Konopska-Strus, E. (2021). Effectiveness of
public aid for inland aquaculture in Poland - the relevance of traditional performance ratios. Sustainability,
13(9), 5155. https://doi.org/10.3390/su13095155

Ricketts Hein, J., llbery, B., & Kneafsey, M. (2006). Distribution of local food activity in England and Wales: An
index of food relocalization. Regional Studies, 40(3), 289-301. https://doi.org/10.1080/00343400600631533

Rodriguez, M., Sanchez, L. M., Cejudo, E., & Camacho, J. A. (2019). Variety in local development strategies and
employment: LEADER programme in Andalusia. Agricultural Economics — Czech (Zemédélska ekonomika),
65(1), 43-50. https://doi.org/10.17221/106/2018-AGRICECON

Ruszkai, C., Tari, . P., & Patkoés, C. (2021). Possible Actors in Local Foodscapes? LEADER Action Groups as
Short Supply Chain Agents—A European Perspective. Sustainability, 13(4), 2080.
https://doi.org/10.3390/su13042080

Schebesta, H., & Candel, J. J. L. (2020). Game-changing potential of the EU’s Farm to Fork Strategy. Nature Food,
1, 586-588. https://doi.org/10.1038/s43016-020-00166-9

Servillo, L., & De Bruijn, M. (2018). From LEADER to CLLD: The Adoption of the New Fund Opportunities and
of Their Local Development Options. European Structural and Investment Funds Journal, 6(3), 223-233.
https://estif.lexxion.eu/data/article/13233/pdf/estif_2018_03-007.pdf

Skrzypczynski, R., Dotzbtasz, S., Janc, K., & Raczyk, A. (2021). Beyond Supporting Access to Land in Socio-
Technical Transitions. How Polish Grassroots Initiatives Help Farmers and New Entrants in Transitioning
to Sustainable Models of Agriculture. Land, 10(2), 214. https://doi.org/10.3390/land10020214

Stacherzak, A., & Hetdak, M. (2019). Borough Development Dependent on Agricultural, Tourism, and Economy
Levels. Sustainability, 11(2), 415. https://doi.org/10.3390/su11020415

Strus, M., Kalisiak-Medelska, M., Nadolny, M., Kachniarz, M., & Raftowicz, M. (2020). Community-Supported
Agriculture as a Perspective Model for the Development of Small Agricultural Holding in the Region.
Sustainability, 12(7), 2656. https://doi.org/10.3390/su12072656

Tokarczyk-Dorociak, K., Drabinski, A., Szewranski, S., Mazurek, S., & Krasniewska, W. (2016). Conditions of
Fish Farming in Natura 2000 Areas, Based on the Example of the Catchment of Barycz. Journal of Ecological
Engineering, 17(3), 185-192. https://doi.org/10.12911/22998993/63322

Wieckowski, M. (2010). Tourism development in the borderlands of Poland. Geographia Polonica, 83(2), 67-81.
https://doi.org/10.7163/GPol.2010.2.5

Zajda, K. (2014). Problems of functioning of Polish local action groups from the perspective of the social capital
concept. Eastern European Countryside, 20, 73-97. https://doi.org/10.2478/eec-2014-0004

192



