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Abstract

Comprehensive understanding of the destination perception by its visitors represents one of the key prerequisites 

of professional destination management on its both strategic and tactical level. This study continues in previous 

research focused on the analysis of the perception of different landscape types of the Czech Republic, zooming 

this time on the perception of the landscape of the Bohemian Paradise destination. The emphasis is put on the 

understanding of manifestations of genius loci and the exogenous factors in the landscape perception. The parti-

cipant´s observation of visitors’ behaviour, evaluation of their spontaneous discussions and comments, structured 

interviews and introspection supplemented by recordings of exogenous factors represented methods used to get 

an insight into the perception of landscape and genius loci manifestation in the selected research localities. The 

qualitative research strategy in the form of pilot research led to the confirmation of suitability of applied methods 

and to the formulation of the preliminary hypotheses of the future quantitative research. The findings of this pilot 

research indicate the correctness of the assumption of the exogenous factors (weather, daytimes and seasons of 

the year) influence on the landscape perception as well as the manifestation of the genius loci perceived by the 

majority of visitors. 
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Introduction

Besides at least partially quantifiable destination characteristics such as tourism prereq-
uisites and relative value of tourism potential, the constant attention of academics and 
destination management practitioners is dedicated to the destination perception by visi-
tors as well as by other tourism stakeholders. Research of the destination perception is 
motivated not only by the efforts to understand its nature and roots in human cognition, 
but also by its potential use in the destination management and destination marketing 
practice. 

The research presented in this article builds on the previous research of the land-
scape perception (Zelenka et al., 2008a), which was conducted in selected localities of 
seven regions of the Czech Republic. These regions represent various landscape types, 
including the urbanized landscape, ornamental landscape defined by UNESCO (2015, 
p. 72) „as landscape designed and created intentionally by man, semi-urbanized land-
scape and protected areas (quasi natural areas)”. This research was carried out in the 
years of 2005–2007 close to the Prague periphery (urbanized landscape), Lednice-Valtice 
Cultural Landscape (ornamental landscape), in Central Bohemia Uplands and the Bo-
hemian Paradise (semi-urbanized landscapes), Křivoklátsko (semi-urbanized with many 
quasi-natural areas), and in the Giant Mountains and Bohemian Forest (protected areas), 
see Figure 1. This research used sets of photographs for the examination and analysis of 
the perception of the typical sceneries of the above-mentioned landscape types. 

To verify the results of this research and to develop further the research methodology 
of the landscape perception, the new pilot research on this topic was conducted in the 
years of 2014 and 2015 (Bušek, 2015) in one of the most popular tourist destinations of 
the Czech Republic, the Bohemian Paradise (Figure 1, Figure 3). This research focused 
on the immediate landscape perception of the sites selected in the Bohemian Paradise 
area. The main methods included participant observation of visitors’ behaviour, analysis 
of spontaneous discussions among visitors, structured interviews conducted with the key 
actors as well as an introspection method. In this research, the emphasis are put on the 
influence of the exogenous factors of the landscape perception as well as on the mani-
festation of the phenomenon of genius loci perceived by visitors.

Theoretical basis

The presented research is based on the theoretical concepts and methods of cognitive 
psychology (Thagard, 2005; Zelenka et al., 2008b; Sternberg, Sternberg, & Mio, 2011), 
representation of human thinking through cognitive and mental maps (Tolman, 1948; 
Lynch, 1960; Walmsley & Jenkins, 1992; Kitchin, 1994; Young, 1999; Montello, 2002; 
Imani & Tabaeian, 2012; Al-ghamdi & Al-Harigi, 2015) and psychogeography and/or ge-
opsychology (Šípek, 2001; Coverley, 2006; Šípek & Štyrský, 2007; Self & Steadman, 2007; 
Šípek, Kacetl, & Štyrský, 2012) applied in the field of the tourism studies. The research in 
cognitive psychology, psychogeography and geopsychology application in tourism stud-
ies frequently focuses on the relationship of both destination perception and destination 
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cognition to its image (e.g., Echtner & Ritchie 1991; Baloglu, 1999; Baloglu & McCleary, 
1999; Beerli & Martín, 2004; Cohen, Prayag, & Moital, 2014; Kock, Josiassen, & Assaf, 
2016), as well as to its cognitive and mental maps (Walmsley & Jenkins, 1992; Young, 
1999), and finally, to the visitor’s motivation for repeated destination visits (e.g., Baloglu, 
1999; Campo-Martínez, Garau-Vadell, & Martínez-Ruiz, 2010; Rajesh, 2013). Some of 
these studies also focus on the influence of the destination authenticity on its percep-
tion by its visitors (Sedmak & Mihalic, 2008; Buchmann, Moore, & Fisher, 2010; Lu, Chi, 
& Liu, 2015; Bryce et al., 2015), the relationship between the perception of changes in 
natural and socio-cultural prerequisites of the visited destination and its psychological 
carrying capacity (Jurado, Damian, & Fernández-Morales, 2013; Salerno et al., 2013). 

In the relevant studies, the attention is also paid to the influence of various exog-
enous factors on visitor’s perception of destination (Ulrich, 1983; Zelenka et al., 2008a, 
2008b; Svobodová, 2011; Rajesh, 2013). These factors include the agents, which are not 

Figure 1 Sites of the landscape perception research conducted during the years of 2005–2007 
and in the years of 2014–2015 in the Bohemian Paradise

Note: Dark circles = research conducted during the year of 2005–2007; Grey circle = research 
conducted in the years of 2014–2015

Source: Adapted from NCA CR (2017)
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related to destination itself such as the season of the year, weather, current state of the 
visitor’s mind, and the presence of other close persons accompanying a visitor or the 
presence of other visitors. The specific phenomenon in the destination perception is 
the perception of the incidence and various individual specific manifestations of genius 
loci.

For a description of destinations perception, appropriate mental constructs are used. 
Besides the destination image (e.g., Baloglu, 1999; Beerli & Martin, 2004; Rajesh, 2013), 
mainly the perceptual, cognitive (Walmsley & Jenkins, 1992; Kitchin, 1994; Young, 1999; 
Montello, 2002; Özesmi & Özesmi, 2004; Imani & Tabaeian, 2012; Al-ghamdi & Al-
Harigi, 2015) and mental maps (Zelenka et al., 2008b; Siwek, 2011; Hannes, Janssens, & 
Wets, 2008) are used. The definition, mutual correlation and use of perceptual, cogni-
tive and mental maps in cognitive research are already described by many authors (e.g., 
Zelenka et al., 2008b; Zelenka, Vybíral et al., 2013). The structure of perceptual, cogni-
tive and mental maps and their changes are detected by the means of using appropri-
ate techniques of structured and unstructured cognitive mapping (Zelenka & Pásková, 
2007; Zelenka et al., 2008b; Zelenka, Vybíral et al., 2013). The application of these maps 
enables the exploration of the phenomena such as potential visitor’s motivation, visi-
tor’s behaviour (Hannes, Janssens, & Wets, 2008), including his/her time-space paths 
(Lew & McKercher, 2006), a change of destination perception due to the (repeated) 
visits of the destination (Li et al., 2008), the most important destination components 
perceived by visitors (Baloglu, 1999), individual differences in the perceptions of the 
same place (Aragones & Arredondo, 1985), visitors’ way of orientation in the destina-
tion time-space, and effectiveness of the marketing communication implemented by the 
destination management organization.

Deep experience and unique perception of the destination is connected to the genius 
loci, which is often inaccurately referenced to the site (“the site has genius loci”). The ge-
nius loci cannot be simply described as an objective phenomenon occurring in the given 
landscape (e.g., Norberg-Schulz, 1991; Ouf, 2001; Jivén & Larkham, 2003; Leus & Hers-
sens, 2015; Daldanise, 2016); it is much more the subjective experience of the specific 
time-space (see Figure 2). Based on the own research results, Zelenka et al. (2008a) and 
Zelenka (2009) describe the genius loci in the following way: the specific psychological 
condition, which, depending on many factors, is evoked in the individual by the given 
destination landscape. Strong subjective experience of the genius loci by an individual 
visitor could be crucial for motivating him/her to revisit the destination, for preferential 
visits of the similar places in the destinations, and for the transmission of this experience 
to other potential visitors of given destination by the means of the personal communica-
tion, or through the social media.

Methodology

To investigate the perception of the localities of the Bohemian Paradise destination, the 
qualitative research strategy was chosen with the key aims to understand how this per-
ception is influenced by the exogenous factors, and what role the genius loci plays in it.
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The following research questions were formulated:

–  �Do the visitors feel the genius loci in the selected localities of the Bohemian Para-
dise?

–  �Which differences in the landscape perception of the selected localities of the Bohe-
mian Paradise destination can be identified among various visitors?

–  �Which differences in the genius loci perception can be identified between the selected 
localities of the Bohemian Paradise destination? 

–  �How can the introspection method in the research on the visitors’ landscape percep-
tion be used?

–  �Do the exogenous (non-destination) factors, i.e., atmospheric conditions, the daytime 
and season of the year, affect the genius loci perceived by the visitors on the given 
place?

Built on these research questions, the chosen research methodology included a suit-
able selection of research sites, research timing, i.e., different seasons of the year and 
day times as well as different atmospheric conditions. The exogenous factors of the 
research were constantly recorded. The qualitative research strategy (e.g., Walle, 1997; 
Riley & Love, 2000; Wilson & Hollinshead, 2015) was chosen to analyse the landscape 
perception on the selected sites, to verify the suitability of the chosen methodology and 

Figure 2 Genius loci manifestation & perception 

Source: Elaborated by Pásková (Photos: Zelenka, Pásková)
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design the preliminary hypotheses for the potential future quantitative research in this 
field. The terrain research was based on participant´s observation of the behaviour of 
visitors on the selected sites, including the recordings of their behaviour and the con-
tent of their talks. The evaluation of individual differences in visitor’s perception were 
mainly based on monitoring the behaviour of the higher number of visitors. Spatial 
clusters of structured interviews conducted in the research localities brought also some 
indications and evidence values (see Table 1). The structured interviews were conducted 
in the form of open-ended questions and these interviews as well as the systematically 
observed behaviour of the interviewed individuals were evaluated in the context of re-
searcher’s introspection.

Selection and characterization of the research sites

The research was conducted on eight selected sites of the Bohemian Paradise desti-
nation (Figure 3). The Bohemian Paradise probably represents the oldest and most 
popular tourist destination; the oldest large size protected area and the only UNESCO 
Global Geopark in the Czech Republic (Pánek & Hradecký, 2016). In this area, the 
typologically1 different localities were chosen for the qualitative research of the land-
scape perception. All these research sites represent well-known, physically accessible 
and frequently visited places. The research was conducted in different seasons of the 
year, different day times, as well as under different atmospheric conditions. The se-
lected research sites (black circles in Figure 3) represent the most popular cultural 
and natural attractions of the Bohemian Paradise, where the genius loci perceived by 
visitors is highly probable. 

Two of the research sites were located in the Prachovské Rocks – The Vyhlídka Míru 
Viewpoint (Figure 4) and the Zátiší Rocks (Figure 5). The Prachovské Rocks represent 
the largest area of the Bohemian Paradise, where the perception of genius loci could be 
expected. The sand stone rock cities create a variety of scenery and in combination with 
special sunlight, snow effects or coloured leaves can cause a variety of feelings, emotions 
and ideas. 

The research also included the Trosky Castle ruins (Figure 6), which are considered 
a symbol of the Bohemian Paradise. The Trosky Castle ruins, built on the basalt hill, 
create the magical place, highly visible in the landscape. They attract the attention of visi-
tors from afar. The castle offers a breath-taking view over the Bohemian Paradise land-
scape. The connection of the castle ruins, the volcano outcrops and the outlook over 
the landscape creates the ideal conditions for the genius loci to be perceived, defined 
by sense of romance, emotions for nature and admiration of the ancestors’ footprints 
in the landscape.

From the ruins, castles and chateaux preserved in the landscape of Bohemian Para-
dise, the relatively small chateau Humprecht was also selected for the research (Figure 
7). This hunting chateau is a construction of unusual shape, hidden among the trees 

1) in the context of landscape typology
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Figure 3 The research sites marked on the map of the Bohemian Paradise destination

Source: Adapted from the Bohemian Paradise Association (2017)

Figure 4 The Prachovské Rocks – The Vyhlídka Míru Viewpoint in summer and winter seasons

Source: Bušek (2015)
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Figure 5 The Prachovské Rocks – the Zátiší Rocks in summer and winter seasons

Source: Bušek (2015)

Figure 6 Trosky Castle ruins under different weather conditions

Source: Bušek (2015)

and bushes, which can awake an imagination in people as well as to evoke the ancient 
times and stories. 

The research was conducted also in the romantic Plakánek Valley (Figure 8), combin-
ing rocks, trees, water and variability of the sunlight. These are good conditions for 
enjoying the atmosphere of the place, romance, admiration and uplifting feelings. 

Among the cultural attractions of the Bohemian Paradise, the Valečov Castle ruins 
(Figure 9) and Rocks dwellings (Figure 10) in the neighbourhood (cultural and natural 
attractions) were included into the set of the research sites. 

One of the many hills of the Bohemian Paradise, Zebín basalt hill (Figure 11), includ-
ing the views of the surroundings was also selected as a suitable pilot research site
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Figure 7 Chateau Humprecht in summer and winter seasons and under different weather conditions

Source: Bušek (2015)

Figure 8 Plakánek Valley – different views

Source: Bušek (2015)
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Figure 9 Valečov Castle ruins in summer and winter seasons

Source: Bušek (2015)

Figure 10 Valečov Rocks dwellings in summer and winter seasons

Source: Bušek (2015)

Figure 11 Zebín Hill under different weather conditions

Source: Bušek (2015)
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Methodology of observations and interviewing 

Prior to the future intended implementation of extensive research, the pilot quantitative 
research to evaluate the suitability of the proposed methodology (research steps, content 
of questioning, role of the exogenous factors and inclusion of introspection) was con-
ducted. The pilot research on the selected research sites consisted of four basic stages: 

1.  �Before the interviews, the visitors could experience the time for their undisturbed 
experience and enjoyment of the researched site.

2.  �With chosen individuals, pairs or small groups of people, the structured interviews 
with open questions were then conducted. These questions were related to the re-
spondents´ feelings and perceptions. Typical open questions were as follows: “Does 
this place provoke any feelings in your mind and/or body? Is there something at the 
place which makes it attractive to you?” The additional questions to support the state-
ment of the respondent then were: “Does this place remind you of anything? Does 
this place raise any memories to you?”. 

3.  �Direct questioning was supplemented by participant´s observation and listening to 
the pairs or to the small groups of persons. Through observations, comparisons and 
evaluations of the pilot research results, it was discovered that visitors were more 
communicative and more open when speaking with each other than with the inter-
viewer.

4.  �As part of the research method, the researcher used the incorporate introspective 
expression of interviewer’s perceptions of the site, and evaluation of his impression, 
produced by the interaction with the visitor.

Results
Territorial scope of the pilot research

The pilot research was conducted on all eight selected localities of the Bohemian Paradise 
during the years of 2014–2015 (Table 1). The research based on the participant´s obser-
vation of visitors’ behaviour and wiretapping (when possible) of their mutual discussions, 
involved 3,172 visitors. The structured interviews were conducted with 189 visitors. 
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Table 1 Research sites and the key parameters of the pilot research 

Place Period of research Number of visitors 
- behaviour and 

interviews analysis

The total number 
of intensive 
interviews

Prachovské Rocks –Vyhlídka  
Míru Viewpoint

06.09.2014–06.01.2015 594 19

Prachovské Rocks – Zátiší Rocks 07.09.2014–29.12.2014 54 4

Ruins of Trosky Castle 23.07.2014–27.01.2015 402 15

Chateau Humprecht 06.06.2014–27.01.2015 155 9

Plakánek Valley 11.08.2014–31.12.2014 254 15

Ruins of Valečov Castle 12.08.2014–08.02.2015 89 15

Rock dwellings near  
the ruins of Valečov Castle 

12.08.2014–30.12.2014 34 16

Zebín Hill 14.08.2014–31.12.2014 8 3

Source: Bušek (2015)

Perception of the genius loci perceived on the research sites

As shown in the graph (Figure 12), most of the visitors on the selected research sites 
perceived the genius loci. On three of the surveyed sites, all the interviewed visitors 
perceived the genius loci. The same results were confirmed by the participant´s ob-
servation of visitors’ behaviour, evaluation of their mutual discussions, as well as the 
researcher’s introspection. The presence of a large number of people on the site was 
the most important element disturbing the ability of the genius loci perception. Other 
disturbing factors were the extreme atmospheric conditions and man-made distractions 
such as the smoke, screams and the sound of firecrackers2 .

Other aspects of the landscape perception

Feelings of the respondents connected to the perception of the landscape scenes were 
largely positive or neutral, see Figure 13. The results have shown that at any given time–
space different respondents may have had both positive and negative feelings. A clear 
link between the negative emotions of visitors to the sites surveyed and atmospheric 
conditions, respectively associated with different seasons, has not been discovered. The 
negative feelings were in fact recorded under different atmospheric conditions during 
different seasons of the year.

The pilot research results indicate that the exogenous factors, i.e., atmospheric condi-
tions, day times, and seasons of the year, do influence the landscape perception of the 

2) Results regarding the disturbance produced by firecrackers is stemming from the research conducted on 
the day of the New Year’s Eve.
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Figure 12 Genius Loci perception
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Source: Bušek (2015)

Figure 13 Emotional characteristics of the landscape perception
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Figure 14 Perceived effects of the exogenous factors
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Figure 15 Perception recorded at the Prachovské Rocks –Vyhlídka Míru Viewpoint
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Figure 16 Perception recorded at the Ruins of Trosky Castle
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Source: Bušek (2015)

Figure 17 Perception recorded at Chateau Humprecht
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Figure 18 Perception recorded in Plakánek Valley
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Figure 19 Perception recorded at the Ruins of Valečov Castle
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research localities as well as the manifestation of the genius loci perceived at these sites. 
Through the analysis of respondents’ answers to the open questions and the evaluation 
of spontaneous expressions of visitors during their mutual talks, it was found out that 
their landscape perception was approximately equally influenced by both atmospheric 
conditions and seasons of the year. The effect of day times on the visitors’ perception in 
most places (except Zebín Hill and the Prachovské Rocks – the Zátiší Rocks) has been 
less important (Figure 14). During the perception process, different combinations of 
these exogenous factors, manifested by various synergies of their influence, were typi-
cally employed.

The big amount of the expressions describing the visitors’ feelings evoked by all the 
perceived researched sites, including the genius loci manifested by them, were recorded 
during this pilot research. The summary of these feelings on the research sites are il-
lustrated bellow in Figure 15 – Figure 20. Because of a relatively small amount of data, 
two research sites (Zebín Hill and the Prachovské Rocks – the Zátiší Rocks) were not 
included in these figures.

–  �At the Prachovské Rocks (Vyhlídka Míru Viewpoint, see Figure 15), visitors perceived 
both material and immaterial natural phenomena, mainly rocks, sun, wind, snow and 
silence.

–  �On the contrary, at the Trosky Castle Ruins (see Figure 16) visitors perceived except 
the sun, sky, fog, and surrounding nature, also certain energy, magic, mystery, fear and 
power, which can be interpreted as a clear evidence of the genius loci perception.

–  �At Humprecht Chateau (see Figure 17), the most frequent feeling perceived by the 
visitors was a fairytale, followed by feelings of mystery, cold versus heat, transfer in 
time and landscape.

Figure 20 Perception recorded at the Rock dwellings near the ruins of Valečov Castle
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–  �In the Plakánek Valley (see Figure 18), visitors mainly perceived (similarly as at the 
Prachovské Rocks) nature, rocks, water, sun or sand. Except these feelings, they also 
experienced human insignificance (in relation to the natural powers).

–  �At Valečov Castle Ruins (see Figure 19) and Valečov Rock Dwellings (see Figure 20), 
similar dominant feelings were recorded as cold, mystery, fear and the most frequent 
feeling was the perception of transfer in time. These research sites are very close to 
each other, but very different. The castle is located on the top of the rocks and it is 
opened from three sites to the surroundings. On the contrary, the rock dwellings are 
located in the forest. The presence of a certain type of energy is thus possible and it 
creates similar atmosphere of both research sites.

Based on the results of this pilot research, the preliminary hypotheses for the future 
extensive qualitative research were formulated in the following way:

1.  �The majority of the Bohemian Paradise visitors perceive the genius loci manifested 
by its landscapes.

2.  �The dispersion of emotional character of the landscape perceptions varies substan-
tially between various landscape types of the Bohemian Paradise.

3.  �Other persons’ presence, atmospheric conditions and the daytime significantly affect 
the genius loci perception of the Bohemian Paradise landscapes.

Discussion

The qualitative pilot research conducted in the Bohemian Paradise confirms the re-
sults of the previous research results implemented at FIM UHK (Zelenka et al., 2008a, 
2008b). It indicates that the landscape perception (including the genius loci perception 
as the specific phenomenon manifested by these landscapes) is significantly influenced 
by other persons’ presence, seasons of the year, weather conditions and partly, by the 
daytime3. It is disputable if the situation when the visitor was not able to describe his/
her perception of the place including the genius manifested by this place, does mean 
that he/she did not really have any perception of this. The participant´s observation as 
an additional method brought a very important value in this sense. In accordance with 
Zelenka et al. (2008a, 2008b), it was preliminary confirmed that the landscape percep-
tion (regarding both its intensity and quality) is to some extent individual. A new inter-
esting finding was that the dispersion of individual perceptions varied substantially in 
different research localities.

3) The daytime scope of the research did not include the night time
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Table 2 �Comparison of localization and number of sites, methodology and research results in 
2005 – 2007 and 2014 – 2015

Aspect of 
research

Research 2005 – 2007 Research 2014 – 2015

Destination Prague surroundings, Lednice-Valtice 
area, Central Bohemia Uplands, 
Bohemian Paradise, Křivoklátsko, 
Giant Mountains, Bohemian Forest 

Bohemian Paradise

Type of 
research

Comparative research on landscape 
perception on typologically different 
sites 

In-depth research for given places
Focus – sites perception including 
genius loci

Number of 
research sites 

More than 600 research sites (nearly 
100 sites in each of 7 landscape 
types) 

8 research sites in Bohemian 
Paradise

Methodology 
of research

Content analysis of the landscape 
perception using 100 photographs 
of sites for each landscape type, in-
depth content analyses of 15 sites in 
each landscape type

Participant´s observation of visitors’ 
behavioural, evaluation of the 
content of the spontaneous visitors’ 
interviews, structured interviews, 
introspection

Results New methodology
Comparison of perception of more 
than 600 sites 
Findings of important elements 
perceived by the landscape visitors

New methodology
The rate of appearance of the genius 
loci 
The emotional character of the 
landscape perception 
Influence of exogenous factors on 
visitors’ perception

Source: Zelenka et al. (2008a), Bušek (2015)

Conclusion

The Bohemian Paradise represents a unique area for its geological heritage (Pánek & 
Hradecký, 2016), the way of coexistence between man and nature (rock dwellings, rock 
castles and chateaux using the maximum configuration of the terrain), as well as the 
way of developing local culture including the handcrafts based on geo-heritage (e.g., 
stonecutting, jewellery and other decorative arts made of Czech garnet, agate and other 
local precious stones). This special history, popularity and uniqueness of the Bohemian 
Paradise landscape create mutually interconnected set of conditions for the manifesta-
tion of the genius loci phenomenon which can be perceived by visitors. 

The pilot research results indicate that the majority of the Bohemian Paradise visitors 
perceive the genius loci manifested by its landscape. Regarding the differences in the 
landscape perception of the selected localities of the Bohemian Paradise destination 
among various visitors, the indication is that all the visitors perceive some localities 
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positively, while the other localities are perceived positively only by some. The dispersion 
of emotional character of those perceptions substantially varies between the selected 
sites. The differences were also indicated in genius loci perception on the selected locali-
ties of the Bohemian Paradise destination among various visitors. All the visitors per-
ceived the genius loci on three research sites. However, on the other five localities there 
was a percentage of visitors who did not perceive it. The findings of this pilot research 
also indicate that the exogenous factors, mainly the atmospheric conditions and season 
of the year as well as the presence of other persons, significantly affect the genius loci 
perceived by the visitor of the Bohemian Paradise destination. These pilot research re-
sults indicate interesting differences in the genius loci perception between the selected 
localities of the Bohemian Paradise destination.

The pilot research also confirmed the suitability of the set research methodology, 
which could be used for the implementation of the future qualitative research of the 
landscape perception with an emphasis on the perceived effects of the genius loci phe-
nomenon. The introspection proved to be a useful method for the research of the visi-
tors’ perception of landscape because it enabled the comparison of the visitors’ percep-
tions with the perception of the experienced researcher. In addition, it involved a critical 
assessment of the exogenous factors effects.

Based on the results of this pilot research, the preliminary hypotheses for the above-
mentioned future extensive research were formulated. The results of such an extensive 
qualitative research, especially when it is implemented in the long-term systematic way, 
have potential to enhance not only the level of the understanding of the mental (emo-
tional and cognitive) processes of the visitors, but above all, to improve the performance 
of the destination management, mainly in its marketing activities, visitor management 
and implementation of the corporate social responsibility. 
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