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Abstract: Digital economy changes not only behavior of managers and companies but also how states 

are governed. Expansion of digital services brings new possibilities of taxation and governments 

respond, otherwise they would face a drop in tax revenues. Whereas the modern economy tends to 

be more global, this digital tax issue is also consider by international organizations, e.g. OECD or the 

European Union. Both initiatives are based on international agreement how should be taxed the 

revenues from digital services. The size of the company is a basic assumption of digital taxation. It is 

important to mention that these international solutions tend to apply conditions which are more 

suitable for bigger countries because they have larger impact in these organizations. On the other 

hand, digital taxation mostly affects American companies therefore it is appropriate to discuss digital 

taxation with US politicians. All that confirms the experience of France which itself has applied their 

version of digital tax. The Czech Republic is one of the other countries which discusses the possibility 

of new digital tax. Overall, the tax systems have to be changed to reflect new types of services. There 

is no best solution but international organizations offer a suitable platform for discussions. 
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1. Introduction 

Companies face taxation in different parts of their activities: they have to pay classical income tax 

but also consumption taxes or social contributions. Some of these taxes, concretely some of consumption 

taxes, are connected with certain field, so the prices are increased because of them. In recent years, also 

the special income taxes have risen up. These special tax regimes are often connected with certain sector 

of the business. Special taxes for banks and digital tax are most frequently discussed topics in the Czech 

Republic. From this perspective, it is important to mention that there are also other tax regimes around 

the world. IP boxes are example of another special tax regime which are for the different purposes. As 

the digital taxes have the purpose to tax the income more (increase the tax burden), IP boxes tend to 

lower the tax burden because their essence is lower tax rate (or tax deduction) for income from 

intellectual property. 

Common attribute, which is connected with all special tax income regimes, is mobility. When the 

activities or assets have greater mobility, companies can relocate them around the world. Banks 

commonly use tax havens for international tax planning which allows them to reduce their tax 

liabilities. Banks use several financial instruments to profit shifting, e.g. loans and interests. Intangible 

assets allow transfer them also into different countries. Therefore, companies with research and 

development activities can easily use mobility of intangible assets and place wherever they want. The 

payments for the use of these assets between subsidiaries (or parent company and subsidiary) can be 

managed in addition to place them to the country where the lower tax burden is. Similar possibilities 

have also companies at digital market because their services can be offered to customers from different 

parts of the world. Hand in hand, mobility and globalization bring new possibilities for companies 

how to use tax planning and also bring new possibilities for governments to tax certain activities. 

These new possibilities rest in digitalization of economy. The business activity (but also the 

activity of companies and people) moves to the internet where large part of modern life takes place. 

Naturally, companies which provide digital services gain profits and, because of globalized digital 

economy, have headquarters in different countries. And this is an issue which gave rise to digital taxes. 



Digital service companies can easily avoid taxes and tax systems (respectively governments which 

they make up) have to react on the new situation. 

This paper includes brief introduction about sectoral taxation. The third chapter is focused on 

digital taxation and the views of international organizations. There are also introduced digital taxes in 

France (in force) and in the Czech Republic (discussed). The fourth part of the paper is dedicated to 

the discussion of introduced or implemented digital tax legislation and this part leads to some of the 

conclusions mentioned in the las chapter. 

2. Taxation and Different Sectors 

As it is mentioned above, there are several different tax regimes, which target different 

companies. IP boxes brings lower tax rate or some tax deduction (which results in lower effective tax 

rate as well) for income which can be briefly labeled as innovative. Which profits can be taxed within 

IP box differs not only on legislation of specific country but also on the view of tax office there. 

Nowadays, IP boxes are implemented in standard EU countries (e.g. Belgium, France, Italy), in EU tax 

havens (Luxembourg, Netherlands, Ireland) but also outside EU, e.g. in Turkey (Asen 2019a). The 

situation gets even more interesting in Spain because there are different regimes based on the location 

(e.g. better conditions in Basque country) (Asen 2019a). It is worth to mention that the Czech Republic 

is the only Visegrád country without any patent box. Effects of the IP boxes are interesting, too. IP 

boxes have been used for transfer of intellectual property based on better taxation conditions (Gaessler 

et al. 2018, Köthenbürger et al. 2018). In these terms, modified nexus approach will help to ensure that 

within IP box are taxed only profits connected with newly generated patents (Köthenbürger et al. 

2018). Patent boxes do not address certain sector but it is obvious that from them can get advantages 

only companies with innovation activities which are connected only with some sectors. 

On the other side, there are tax regimes which are addressed (in terms of taxation) against 

companies from certain sectors. Nowadays, there are discussed several special taxes, e.g. for banks 

and for companies which operate in the digital market. Especially, taxation of the financial sector has 

been observed for last years. European Commission (2010) shows several instruments for additional 

taxation of companies from financial sector. Generally, there are two regimes which can be used for 

taxation: Financial Transaction Tax and Financial Activities Tax (European Commission 2010). It can 

be stated that the first one “tax is one of several names for a tax on financial assets” (Miller and Tyger 2020). 

On the other hand, the “Financial Activities Tax would be levied on the sum of profit and remuneration of 

financial institutions.” (European Commission, 2010) Both these ways, tend to gain taxes before the 

companies shift profits to tax havens what is common practice in the financial sector (Jedlička and 

Jedlička 2018). There are also financial sector taxation in practice because some countries have applied 

this specific type of taxation. From the perspective of the Czech Republic, all neighboring countries 

and Hungary (as one and only Visegrád country which is not neighboring) have or had some sort of 

special financial taxation. In Slovakia, there is tax on deposits (originally at the level of 0.4%, now 0.2%) 

(Krček and Smetanková 2019). Special tax for financial institutions in Poland is levied not only on 

banks but also on insurance companies and the calculation is based on the value of assets 

(Velvyslanectví České republiky ve Varšavě 2016). 

There are also studies which try to measure the impacts of sectoral taxation, in above mentioned 

cases special taxes on banks. The special tax for financial sector seems to be the most common sectoral 

tax and governments applied them mainly after financial crisis (Twarowska 2016). Schwarz et al. (2019) 

mention mainly negative impacts of special tax levied on banks. Hungary can be seen as pioneer of 

sectoral taxation because its government applied not only special taxes for banks but also special tax 

on energy service or telecommunication tax (Krček and Smetanková 2019). Taxation of energy 

suppliers is at the level of 31% (EY, 2019). Overall, special tax regimes are broadly applied and this 

applications goes against other tendencies resting in simplification of tax legislation. 

3. Digital Taxation 

Current economy is more and more based on digital services. Many services including TV or 

music streaming move to the digital market. The problem of the digital market, when it comes to the 



taxation, is the residence of the companies which provide particular services. On the global digital 

market, companies can have headquarters wherever their managers want and have the clients from 

all over the world. Basically, digital services can be provided from country with the lowest tax burden. 

The situation is different from other sectors because production requires also qualified workforce, 

quality suppliers or resources. Digital services use the digital network and this type of infrastructure 

is developed in most parts of the world. Therefore, the taxation becomes more and more important, 

from the perspective of investment location. Companies can easily choose between tax legislations and 

lower their tax burden. From the perspective of the managers, it is new opportunity how they can plan 

companies’ tax liabilities in order to reduce them. Olbert and Spengel (2017) see challenges for 

governments within digitalization of the economy, when it comes to the taxation. Digital economy has 

different attributes than traditional economy from earlier years. 

The basic problem of the digital services is the residence. Profits are taxed in the country of 

residence and when a company resides in different country, the taxation of its profits is not possible 

in the country where the profit has been made. Whereas the economic activity moves to the internet, 

governments can have significant tax revenues fall. There are several options to solve this issue from 

the perspective of the governments, based on the current research, Dourado (2018) mentions these five 

following: 

• To apply special tax for companies from digital sector. 

• Improvements within BEPS project from OECD – permanent establishment does not cover digital 

transactions. 

• To give up international solutions and add powers to individual countries. 

• To apply tax based on destination. 

• To extend “formula based transfer pricing regime” so it covers the digital sector. 

These five above mentioned attitudes can be seen as general ones to the digital taxation. 

Kemmeren (2018) mentions that European Commission can have three opportunities to change the 

situation with taxation of digital companies. First one consists of tax on turnover, the second is 

withholding tax on transactions which are digital, the third is levied on revenues from digital activities 

(Kemmeren 2018). 

3.1. Digital taxation and the EU 

Recommendations for European Commission are decisive because EU tend to tax digital services 

and have an intention to make the taxation fair (European Commission 2018). Their justification 

emphasizes the current situation about the tax legislation that current taxation mechanisms are not 

suitable for digital economy. This can be confirmed by a brief review of the tax legislations, especially 

the tax treaties. The most of the tax treaties were established many years ago and there are no specific 

parts about digital services, so the EU initiative makes sense. The problem of taxation rest in value 

creation when it comes to the digital economy. In the digital economy (within digital services), the 

value can be created from the activity of the customers on the internet (respectively within the digital 

service) and especially the use of these data for advertising gain profits (European Commission 2018). 

The multinational corporations have headquarters in different country, the profits (e.g. from the 

advertisement) are not taxed in the country of the origin. This issue has broader impact when the tax 

havens are also considered. 

Within its research, the EU complements the debate with data which confirms the shift of the 

economy to its digital version. On the one hand, the share of digital services has increased over last 

several years but on the other hand, the tax burden within the EU is very different when they are 

compared companies from traditional sectors and from digital ones (European Commission 2017). The 

effective average tax rate of companies from digital sector is about ten percentage points lower than 

the ones of other companies (European Commission 2017). Therefore, the digital tax can have 

equalizing effect on the business environment. The companies from different sectors face different 

levels of tax burden and the European Commission sees uneven business conditions in it. However, 

this situation is not unusual because different taxes, which have impact only on the part of the 



companies, are almost in every tax system. For example, different levels of VAT or consumption taxes 

are often connected only with companies from certain sector. Another question is, if it is right that 

digital companies pay less taxes. 

European Commission has suggested that each member state can taxed the digital company when 

it overcome on of the following thresholds (European Commission, 2018). 

1. Revenues from digital services are larger than 7 million Euros in a member country.  

2. There are more than 100,000 users of the digital service in a member country. 

3. There are more than 3,000 online business contracts. 

It is worth to mention that these thresholds can be questionable for many EU countries. From the 

perspective of small member states, the thresholds can be high and they can have disadvantage over 

larger member states. 

The second proposal of the European Commission is characterized by an interim tax on the digital 

revenues (European Commission 2018). This solution can be seen as temporal until the international 

tax system will be adequate and takes into account modern digital economy. The proposal has also 

thresholds: revenues above 750 million Euros worldwide and above 50 million Euros in the EU. 

3.2. Digital taxation and OECD 

OECD is another international organization which deals with the digital taxation. The advantage 

of every initiative from OECD over one from the EU is the presence of USA. Especially, when it comes 

to digital services, the agreement with the USA has a key role. Concretely, the Action 1 from the BEPS 

project addresses the problems connected with the digitalization of the economy (OECD 2020a). The 

view of the OECD rests in the assumptions of the obsolescence of tax systems. New technologies hand 

in hand with new types of services brings new ways of tax avoidance. The OECD addresses the biggest 

issues of the digital services taxation, e.g.: taxation of the companies without physical presence, the 

location of tax liability and its level. 

The last initiative of the OECD rests in the two pillars of the solving the digital taxation (OECD 

2020b). The first one deals with taxing rights and addresses the issue of profit allocation (OECD 2019). 

The second pillar calls for implementation of rules which stop using tax planning structures within 

digital services (OECD 2019). 

Overall, the tendency of OECD is to make the international legislation suitable to modern digital 

economy in terms of taxation. More precisely, OECD wants to make such an agreement, where 

governments can agree about international digital taxation. It is worth to mention that above 

mentioned two pillars are basic assumptions of the current work so there are only partial results. The 

OECD claims that this work will meet set deadline 2020. 

3.3. Digital tax in France 

Some countries have already introduced their versions of digital taxation and two of them are 

now in force, this is the case of France and Hungary (Asen 2019b). Not only countries from Europe 

(Asen 2019b) but also countries from other parts of the world apply or consider digital taxes (The 

Straits Times 2019). Large companies which operate on the French market have to pay digital taxes if 

their activities fall into the defined area. Large companies are those which have worldwide revenues 

above 750 million Euros and their local (in France) revenues exceeds 15 million Euros (Boksenbaum 

2019). Another important attribute of the legislation is the information about definition of the sector, 

respectively which activities are considered as digital. First of all, the companies which provide 

communication between users of certain service have to pay this tax. The second group of companies 

are characterized by advertisement on the internet. On the other hand, the companies which sell 

products online or provide digital content are not subject of the digital tax (Boksenbaum 2019). The tax 

basis consists of worldwide gross revenues which are reduced by the share of taxable services located 

in France (Boksenbaum 2019) and the tax rate is at the level of three percent (Asen 2019b). 

This type of taxation was widely discussed especially from the side of the United States of 

America because the digital tax mainly affects the American companies. The USA have also 



investigated the digital tax in France because their interest is to protect the American companies and 

from the perspective of US politicians, such a digital tax acts discriminatory against US multinational 

corporations (Office of the United States Trade Representative 2019). Lighthizer (2019) in report on 

French digital tax explains why it is discriminatory. He points out the retroactive application, 

application to revenues and not to profits and the taxation of the revenues which are not connected 

with the physical presence in the country. These are the major problems which are seen by the USA. 

The report also mentions ways how can the USA defend, e.g. applying duties. 

3.4. Digital tax in the Czech Republic 

The Czech Republic is another country which wants to apply digital tax (Vláda ČR 2019). The 

Czech intention assumes that the digital services that are subject of taxation are following: targeted 

advertising campaigns, utilizing a versatile digital interface, providing user data (Vláda ČR 2019). 

Also, the digital tax for companies operating in the Czech Republic covers only multinational 

corporations with a high level of revenues. In this context, those with revenues above 750 million Euros 

are considered as large companies (Vláda ČR 2019). It is worth to mention that this attribute is the 

same also in French legislation (Boksenbaum 2019), both probably based on the European 

Commission’s (European Commission 2018). Beside the global threshold, there is also national one 

which corresponds to the amount of 100 million Czech crowns (Vláda ČR 2019). Proposed tax liability 

is 7% of the digital revenues (Vláda ČR 2019). 

There is also first basic study with discussions about the effects of digital tax implementation. 

Ondroušek (2019) mentions that there are three groups of companies that would be affected by new 

regulation: large multinational corporations from digital sector (these are targets of digital taxations); 

companies with high level of revenues and some of the digital services which are not their core 

business; large companies which want to implement digital services for customers. Especially the 

companies, which are about to move some services on the internet, can be penalized only for better 

services. From this point of view, digital taxation can have negative impact on economic and 

technological development. Ondroušek (2019) further states that there are likely negative impacts on 

consumers, more specifically price increases in the costs of using digital services. 

4. Discussion 

The situation of the digital taxation is relatively complicated. It is really inefficient if every country 

from global economy change its legislation in a different way because then the taxation of digital 

companies will take place on two levels and it arises to double taxation. The profits will be taxed in 

the country, where the digital services are provided but also in the country of residence. As the 

economy is global, the taxation of digital services should be based on international agreement. This 

agreement should solve the problem of possibility of double taxation and hand in hand with solving 

the situation of tax revenues, which are nowadays generated in different countries than the economic 

activity is located. 

As the international consensus is out of sight, countries applied their own solutions rest in 

national legislations. There are several issues which are connected with new digital taxes when it is 

applied at the national level (Asen 2019b). The first problem is how the tax authorities can get them to 

admit revenues. Sometimes, especially when it comes to digital services, can be complicated to 

distinguish where the digital services are provided. The second important issue is thresholds in such 

a legislation. Multinational corporations can easily divide their company into several entities and after 

that the newly established companies do not exceed the critical value from the legislation. The problem 

of division into several companies can be solved by system of CCCTB (Common Consolidated 

Corporate Tax Base) and hand in hand with CbCR (Country by Country Reporting). When the 

multinational corporations have to refer how they operate in concrete countries, there is ability to 

know the proportion of revenues in every country. This proportion can be used for distribution of the 

profits for tax purposes. As a result, the (digital) company will declare adequate part of the profit and 

it will be taxed based on tax legislation in every country. 



Another problem can be seen in different attitudes to the definition of digital services. Naturally, 

the tax legislation can have each country different and it is principle of tax competition. On the other 

hand, when it is applied new tax, the situation for the managers of companies is even more 

complicated when the essences of digital tax are different in every country. Therefore, it is important 

to make an agreement based on the international platform. The most important attribute of such an 

agreement is the presence of the USA. As the most of digital companies originally comes from the 

USA, their politicians tend to defend US investments and act against the digital taxes (Lighthizer 2019). 

From the perspective of the Czech Republic, the international agreement have some 

disadvantages. First of all, the influence of such a small country does not reach the ones of 

superpowers. Therefore, the construction of digital taxation may be not suitable for the interests of the 

Czech Republic. Close attention should be paid to threshold and its definition in relation to the 

concrete country. The threshold can be at the level which is suitable for large countries as France or 

Germany but too large for small countries. Then this type of threshold will lead to injustice between 

the countries because the same multinational company will pay digital taxes in some countries but in 

the smaller ones their revenues will not be taxed as a digital income. 

Overall, the international solutions are more appropriate, but they should consider also the 

interests of smaller countries. The main goal of international solution is fair taxation so there should 

be no threshold expressed in absolute numbers which are connected with the country. The absolute 

numbers thresholds should be used only for verification of the company size. This will ensure that 

multinational company which operates in several countries will be taxed in all of them, e.g. in France 

and also in the Czech Republic. 

Another issue of every sectoral taxation can be seen in higher prices for customers. This is a 

problem with which governments or international organizations cannot do much. When they tend to 

tax digital companies more, negative impact on customers cannot be excluded. This is another effect 

which government or OECD have to consider. The digital tax should be set wisely because when 

people have to pay for digital services more (or start to pay when the service is now for free), they will 

be very dissatisfied. From this perspective, there is public pressure to tax multinational corporations 

from digital sector more, but there is no way how to justify that the customers will pay the higher 

taxation through increased prices. 

Further research should focus on real effects of digital taxation on companies and prices or market 

overall. As the tax burden of digital service companies is lower than the others, the evaluations of the 

effects of digital taxation on the effective average tax rates of companies (or the digital sector) would 

be beneficial. Another aspect, which is worth to consider in the research, consists in tax avoidance and 

use of tax havens after implementation of new digital taxes. As the new regulation usually brings new 

possibilities of tax avoidance (and some of current possibilities make impossible), analysis of tax 

planning schemes would be also appropriate. 

5. Conclusions 

Modern economy needs modern tax legislations. Nowadays, digital services are those which 

increase their share at the market. Therefore, also the taxes should change and reflect changes in 

economy. Digital taxation is one of the important effects of such a shift. There are several ways how 

digital taxation can be implemented and therefore it is important to discuss the positive and negative 

effects of each. 

As the multinational digital companies originally mostly come from the USA, the platform of 

OECD is the best solution of these discussions. The presence and agreement with the USA can be seen 

as critical because the economy power of USA is enormous. The economic war would be harmful for 

every country, so the US signature is a key for the smooth application of the digital taxes and with 

them connected legislation. Individual initiatives of each countries within the digital taxation can cause 

multinational companies many issues because of different basement of each legislation. Governments 

should take advantage of organizations to create a reasonable multilateral agreement which outline 

basic assumptions of digital taxation. 



This agreement should take into account also negative effects of digital taxation, especially price 

increases and development restrictions. It is unacceptable that the price increase would be paid by 

customers and it is also inappropriate to discourage companies from investing in digital channels with 

the aim of improving services. 

References 

Asen Elke. 2019a. Patent Box Regimes in Europe. Available online: https://taxfoundation.org/patent-box-regimes-

europe-2019/ (accessed on 24 January 2020). 

Asen Elke. 2019b. Announced, Proposed, and Implemented Digital Services Taxes in Europe. Available online: 

https://taxfoundation.org/digital-taxes-europe-2019/ (accessed on 3 February 2020). 

Boksenbaum Sacha. 2019. FRANCE - Digital Services Tax introduced. Available online: 

https://www.bdo.global/en-gb/microsites/tax-newsletters/world-wide-tax-news/issue-52-september-

2019/france-digital-services-tax-introduced (accessed on 3 February 2020). 

Dourado Ana Paula. 2018. Debate: Digital Taxation Opens the Pandora Box: The OECD Interim Report and the 

European Commission Proposals. Intertax: 46(6), 565-572. 

European Commission. 2010. Financial sector taxation. Taxation papers. Luxembourg: Office for Official 

Publications of the European Communities. Available online: 

https://ec.europa.eu/taxation_customs/sites/taxation/files/resources/documents/taxation/gen_info/economi

c_analysis/tax_papers/taxation_paper_25_en.pdf (accessed on 24 January 2020). 

European Commission. 2017. A Fair and Efficient Tax System in the European Union for the Digital Single Market. 

Communication from the Commission to the European Parliament and the Council. Brussels: European 

Commission. Available online: https://ec.europa.eu/taxation_customs/sites/taxation/files/ 

communication_taxation_digital_single_market_en.pdf (accessed on 6 February 2020). 

European Commission. 2018. Fair Taxation of the Digital Economy. Available online: 

https://ec.europa.eu/taxation_customs/business/company-tax/fair-taxation-digital-economy_en (accessed 

on 5 February 2020). 

EY. 2019. Worldwide Corporate Tax Guide 2019. Available online: 

https://www.ey.com/Publication/vwLUAssets/ey-worldwide-corporate-tax-guide-2019/$FILE/ey-

worldwide-corporate-tax-guide-2019.pdf (accessed on 29 January 2020). 

Gaessler Fabian, Bronwyn H. Hall, and Dietmar Harhoff. 2018. Should there be lower taxes on patent income? NBER 

Working Paper Series. No. 24843. Cambridge: National Bureau of Economic Research. Available online: 

https://www.nber.org/papers/w24843.pdf (accessed on 24 January 2020). 

Jedlička Vít, and Jedlička Pavel. (2018). Financial Sector and its Role and Activities within International Tax 

Planning. Paper presented at the Hradec Economic Days 2018, Hradec Králové, Czech Republic, January 30–

31, pp. 350–358. Available online: https://uni.uhk.cz/hed/site/assets/files/1072/proceedings_2018_1.pdf 

(accessed on 27 January 2020). 

Kemmeren Eric C.C.M. 2018. Should the taxation of the digital economy really be different? EC Tax Review: 27(2), 

72-73. 

Köthenbürger Marko, Liberini Federica, and Stimmelmayr Michael. 2018. Is it just Luring Reported Profit? The Case 

of European Patent Boxes. CESifo Working Paper. No. 7061. Munich: Center for Economic Studies and Ifo 

Institute (CESifo). Available online: https://www.econstor.eu/bitstream/10419/180323/1/cesifo1_wp7061.pdf 

(accessed on 24 January 2020). 

Krček Tereza, and Smetanková Daša. 2019. Sektorové zdanění. Srovnávací studie č.2.112. Praha: Kancelář 

Poslanecké sněmovny. Available online: https://www.psp.cz/sqw/text/orig2.sqw?idd=158101 (accessed on 

24 January 2020). 

Lighthizer Robert E. 2019. Report on France’s Digital Services Tax Prepared in the Investigation under Section 301 

of the Trade Act of 1974. Office of the United States Trade Representative. Available online: 

https://ustr.gov/sites/default/files/Report_On_France%27s_Digital_Services_Tax.pdf (accessed on 6 

February 2020). 

Miller Colin, and Tyger Anna. 2020. The Impact of a Financial Transactions Tax. Available online: 

https://taxfoundation.org/financial-transaction-tax/#Work (accessed on 27 January 2020). 

OECD. 2019. Global Anti-Base Erosion Proposal (“GloBE”) - Pillar Two. Tax Challenges Arising from the Digitalisation 

of the Economy. Available online: https://www.oecd.org/tax/beps/public-consultation-document-global-anti-

base-erosion-proposal-pillar-two.pdf.pdf (accessed on 6 February 2020). 



OECD. 2020a. Action 1 Tax Challenges Arising from Digitalisation. Available online: 

https://www.oecd.org/tax/beps/beps-actions/action1/ (accessed on 5 February 2020). 

OECD. 2020b. Statement by the OECD/G20 Inclusive Framework on BEPS on the Two-Pillar Approach to Address the Tax 

Challenges Arising from the Digitalisation of the Economy – January 2020, OECD/G20 Inclusive Framework on 

BEPS. Paris: OECD. Available online: https://www.oecd.org/tax/beps/statement-by-the-oecd-g20-inclusive-

framework-on-beps-january-2020.pdf (accessed on 5 February 2020). 

Office of the United States Trade Representative. 2019. Conclusion of USTR’s Investigation Under Section 301 into 

France’s Digital Services Tax. Available online: https://ustr.gov/about-us/policy-offices/press-office/press-

releases/2019/december/conclusion-ustr%E2%80%99s-investigation (accessed on 6 February 2020). 

Olbert Marcel, and Christoph Spengel. 2017. International taxation in the digital economy: challenge accepted. 

World tax journal: 9(1), 3-46. 

Ondroušek Marek. 2019. Přehled dopadů zavedení digitální daně. Institut pro politiku a společnost. Policy paper: 

November 2019. Available online: https://www.politikaspolecnost.cz/wp-

content/uploads/2019/11/P%C5%99ehled-dopad%C5%AF-zaveden%C3%AD-digit%C3%A1ln%C3%AD-

dan%C4%9B-IPPS.pdf (accessed 10 February 2020). 

Schwarz Jiří, Rod Aleš, and Fanta Michael. 2019. Ekonomická analýza dopadů sektorové bankovní daně. Centrum 

ekonomických a tržních analýz. Available online: https://czech-ba.cz/upload/488-ekonomicka-analyza-

dopadu-sektorove-bankovni-dane-final-1.pdf (accessed 29 January 2020). 

The Straits Times. 2019. Digital tax plans in different countries. Available online: 

https://www.straitstimes.com/world/europe/what-other-countries-are-doing (accessed on 6 February 2020). 

Twarowska Malgorzata. 2016. Taxation of Financial Sector–Risk Assessment Based on the Experiences of Selected 

Countries. Paper presented at the MakeLearn and TIIM Joint International Conference, Managing 

Innovation and Diversity in Knowledge Society Through Turbulent Time, Timisoara, Romania, May 25-27, 

pp. 189-196. 

Velvyslanectví České republiky ve Varšavě. 2016. Trendy hospodářské politiky Polska. Available online: 

https://www.mzv.cz/warsaw/cz/obchod_a_ekonomika/novinky_aktivity/trendy_hospodarske_politiky_pol

ska.html (accessed on 27 January 2020). 

Vláda ČR. 2019. Návrh zákona o digitální dani Available online: https://apps.odok.cz/attachment/-

/down/ALBSBJAJCZ1I (accessed on 6 February 2020). 

 


